
Happy Modern

Happy Modern Brand Book

I n  the  fa l l  o f  2013 ,  I  p resen ted a  summar y  o f  the  Fab b rand ’ s  
es sence tha t  I  ca l led  Happy  Modern.  Th i s  concept  i s  a t  the  co re  

o f  Fab ’ s  re -b rand ing  fo r  2014 ,  wh ich  I  c rea ted a l l  copy  fo r.

Happy Modern Sofa Collection  
Promotional Email

Happy Modern Show Room
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Pr in ted 60-page p romot iona l  book le t  tha t  was  sen t  ou t  to  cus tomers.  
I  ove r saw and ed i ted  a l l  copy.

S ing le  ed i t ion  p r in ted 50-page magaz ine  tha t  to ld  10- themed s to r ie s  o f  
10  o f  Fab ’ s  c loses t  co l labo ra to r s.  D i s t r ibu ted a t  Sa lone Fa i r  i n  M i lan  and 

ICFF  in  New Yo r k .  Ma i led  to  top  cus tomers.  I  c rea ted a l l  ed i to r ia l  concept s, 
conducted in te r v iews  and w ro te  copy.

Va len t ine ’ s  Day- themed campaign  tha t  h igh l igh ted des igne r s  who a re 
coup les.  P roduced and d i rec ted v ideo about  B rook l yn -based husband  

and w i fe  team John and Sve t lana B r i sce l la. 
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