Johanna Lenander

This portfolio contains samples

of executed work that | wrote and
conceptualized as head of content
at Paddle8, MoMA and Fab, and
consultant for PepsiCo.
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Print and digital advertising for auctions.

Paddle®

The Collector:
Robin Williams

Art in t lle Bid on favorites from the

personal bike collection of the

rig ht pl a Ce world’s funniest cyclist.
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Paddle$

Excerpts from print catalogue for Brett Ratner’s Hilhaven Auction.

39007 NIAVHIIH S.¥INLYY 1388

THIS IS NOT JUST
AN AUCTION,

HOLELYWOOD'SIMOST STQ, | ! ) r . it’s a story. It chronicles the life and mind of of Brett Ratner,
3 i o "
HOMES i

who, by the way, is a natural-born narrator. When Brett tells
astory, he goes all in, setting the scene, doing the voices and
gestures, punctuating the joke with a mischievous chuckle.
Storytelling and relationships seem to be the forces behind
everything he does; his talent for both has propelled him from
teenage film student to one of the world’s most influential
filmmakers. He started directing music videos after becoming
friendly with Russell Simmons while he was still at NYU film
school, landing his first feature film at age 26 (Money Talks).
The following year he helmed Rush Hour, and the box office
hits haven’t stopped rolling in since. Along the way, he
cultivated a close-knit circle of friends, most of them older and
legendary, such as Robert Evans, the late Dino De Laurentiis,
‘Warren Beatty, and the director James Toback. And he also
amassed an impressive collection of fine art, from photography
b to paintings to sculpture, as well as an insane amount of
‘ ‘ : i ’ i : o k ephemera. Now, Brett has decided to let some of that go,
But T-wart to share the stories; because there’s a story
3 ¢ because, as he says: “Once your collections fill up multiple

behind every single item, no matter what the

warehouses, you know you have a sickness.” The auction’s

Everything I've bought represents something personal R ) L
proceeds will benefit the human rights organization, The

Simon Wiesenthal Center and The Museum of Tolerance where

Brett is a member of the board of trustees.

| DID ACOLLABORATION
WITH A GREAT STREET
ARTIST CALLED SUCKLORD.

I wanted to commission him to
do a series that I came up with
called “The Billionaires...Masters
of the Mortal Coil” because I
wanted to immortalize all my
billionaire friends, and as an

art piece he made toys that
looked like them. I sent one to
Steve Jobs’ wife, one to Ronald
Perlman, and one to my partner
in Ratpac, James Packer. I also
sent some to people whom I
knew more as acquaintances
than friends, and some I'd never
met. I'm sure they were freaked
out by it. They probably thought

it was some kind of voodoo doll.




Paddle®

Examples of content branding (titles, editorial and copy) for auctions.

Biddle®? iciicis cinsachies. | Seardhwerisa

Auction closed Dec 6 2016, 1 FMET

Director, producer, friend of cinema legends. Most of us know
the Hollywood side of Brett Ratner. But he’s also a passionate
collector of art and compulsive collector of ephemera. Here, he
opens the doors to his storied estate, Hilhaven Lodge, to let you

bid on a selection of his treasures.

“ THERE'S A STORY BEHIND EVERY SINGLE THING,
NO MATTER WHAT IT COST, EVERY OBJECT
REPRESENTS SOMETHING PERSONAL FOR ME."

Inside the Auction

Natural Born Storyteller

Brett Ratner on friendship, art, and how to live without envy

READ MORE




Auction closed et 25 2016, 1 PM ET

Beloved actor and comedian Robin Williams was an ardent

cyclist and fierce advocate for people with disabilities. This
IN PARTNERSHIP WITH

auction honors his passions. Bid on a selection of favorites from

Williams's personal bicycle collection, donated by his children, @4
in support of the Challenged Athletes Foundation and
Christopher & Dana Reeve Foundation.
“ WE HOPE THESE BIKES WILL BRING THEIR

NEW OWNERS AS MUCH JOY AS RIDING THEM,
AND HELPING THESE CAUSES, ALWAYS BROUGHT HIM."

THE WILLIAMS FAMILY

Inside the Auction

A Tribute to Robin Williams Cycle of Life
Conan (' Brien shares fond memories of his friend Robin Williams's Robin Williams's legacy of laughter, friendship, and sweaty
love of bikes and passionate involvement in disability causes. spandex shorts,

READ MORE READ MOQRE

ARTISTS Showing 87 sl



z - i - . . Aucti losed Oct 27 2016,1 PMET
Actor, filmmaker, artist, and voice of a generation. Dennis g

Hopper was an American icon who left an indelible mark on
popular culture. This sale features his remarkable photographs in
a special edition created for Paddle8, as well as a selection of

unique billboards.

Nii i uli-, U

Our eves are hungru all the time, and they have to be
Jed with color and light and flesh and humaor.™

Dennis Hopper

Inside the Auction

Camera Man

Marin Hopper looks back al her father Dennis's life in art and abundant creativity.

READ MORE

CATEGORIES Showi ng 18 works

[ photography (15)



MoMA Design Store MoMA
Out of Home Ads

The Time Shop Artfully
8 St.
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Paul McCarthy Skateboards
for MoMA

Created multi-channel storytelling campaign for exclusive launch of skateboards
by artist Paul McCarthy including a printed newsletter and in-store wallscape.

borat ci Lisboaiis—a symabed af pou th comps e
i tween McCa Jcateroom, provocative and sockally e=itical art meets sha 4 ey
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sgkateistan bullds skate parks in puor.uwma'ued areas of the

MoMA

DAMON MCCARTHY EXPLAINS WHY HE AND PAUL
CREATED SOMETHING GREATER THAN
JUSTANOTHER ART DECK EEESRARERQON
HELPING YOUTH
A SKATEBOARD AT A TIME

A CONVERSATION WITH
PAUL MCCARTHY ON PROPO

Wheels in Motion

A Propos Passion Project m _—

A project

by Paul McCarthy and
The Skateroom

in support of Skateistan

CONCEPTED, WROTE AND SPEARHEADED PRODUCTION OF A PRINTED
POSTER-CUM-NEWSLETTER THAT TOLD THE STORY OF PAUL MCCARTHY'S
COLLABORATION WITH THE GLOBAL NON-PROFIT SKATEISTAN.




London Tech City MoMA

To celebrate NY Design Week, MoMA Design Store invited a group of London-based
design firms to show their products. Together with these designers, | created a
narrative for the exhibition and a manifesto for them as a collaborative group.

INSTORE: Soho

LONDON
TECHCITY

INSTORE: MDS

LONDGON
TECHCITY

vare design is
the past few
ntrepreneurs has
( ts that provide

e problems. These
: by multi-disciplinary teams
Ists, artists and designers,
. design should, can and will

> part of a close-knit community
)port, inspiration, resources and
London Tech City marks the
this group has been formally

ed as a budding movement.




In Store Signage MoMA

A selection of in-store signs, from product stories to sale promotions. Each sign
was conceived with the intention of telling a story, even in the simplest of terms.

It’s Our

World

Reduce waste and celebrate

Go Under Cover! ER e e v

DESIGN STORE

J Save 20% on all umbrellas. andare made from renewed and Sundays In Soho
Make
Discover Interact
Build

Enjoy Share

and collaborators the last Sunday of
every month.

Visit MoMAStore.org/ StoreEvents for more info.

Be Mine

Swiss Raflways Clock

Meet one of the most iconic timepieces of the 20th
century. In 1944, designer and engineer Hans Hilfiker
created a modernist clock with an easy-to-read black
and white face for the Swiss Federal Railways.

Three years later, the model was enhanced witha
striking red second hand that was shaped after the
stationmaster’s hand-held signal. A classic was born.
More than 3,000 Swiss train station clocks are still
ticking today in all Swiss train stations.

Large (Red, Steel) $455 MoMA Exclusive in red



Email and Homepage Promos MoMA
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Hew  BestSebers  Discover  Designars - inthe Mussum ©  Repawy G

Living Dining Workspace Prints Books Jewelry + Accessories Kids Sale

Give your home a modern makeover with
striking accents in eye-catching colors.

© SHOP NEW HOME

$7.95
Flat-Fee
Shipping
Haoms troughout to sit.

© SHOP NOW
Order Anyhme b ‘
1.800. 509 UNI
QLo oF
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Home Collection e

1ssEY
Exclusive lu MoMA Beslgn Store, this stunning MITAKE
rew colinction expmssas the creative and

) SHOP ALL UNIQLD AT Mot caltural Kimship betwoos o lapaness design
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My wito was my muse for
this meru. Dreakfast is her
Eaveite nvoal sed making
her happy Is my Inspiration

&

GET THE RECIPE »

When creating this meal. |
wanted to have hat pertect
balance of dishes tRal ook
amazing but ase sasy b
cock at home.

The eolors aro Insphred wmm
and the mekening of




When creating this meal. |
wanted to have hat pertect
balance of dishes Ihat ook
amazing but are gasy tr
cock &t home.

GET THERECIFE »
SHOP THE REY PANS &

0 T bonk fall for the
ahsve the pan, Ehen the
eovninaelize pwpnlwa

with an omalatte, The Encki
MUSHFooms femind me of
thar Birst dixys. of Spring.

SHOP THE REY PANS ¥

RO TIF: Add the salt ok A
e end, tthewise, if will

e® drow the Mn'r-f.a::,uwt, o =
the e rbenin
Dol v

Rasth Is o great platiom for
maals from scramibled egge
o a steak dinned. It ako the
partact dish or 3 non-stick
pan, it takes 3l e work ot
of .

GET THERECIPE

SHOF THE REY PANS »

The Art of Eating Well

What metivates us ks 1o heor
peophe say that they just
had thel best meal ever in

@ museum wstaurant” says
LNET 0N Jackson of me
Cates at MohA, which are
acclained for thelr
delicious, fresh and
sesvsonal [talian food iwhich,
ves, blows most museurn
Tare out of the water). &
mative o Chapel Hill, North
Caroina, he honed is skills.
nthe kistiens of Elewn
Madisan Park and Union
Squnee Everts bafore being
named Executhve Chel at
MaMA's Cate 2 and Tesraze
Gin 204,

Your Purchase Supports The Museum of Modern Art

Umbrelias $19.90
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TIME TO GET SURREAL

A NoMA Exclusive: This sevies of new Beiglan tnepecs
ceebrintes same of René Magritss's st famous pattings.




Holiday 2015 MoMA

Concepted theme and all copy for multi-platform “Season of Wonder” holiday
campaign, including online categories and gift pages, storytelling video, email
promotions in-store displays and signs and store windows.

MoMVIA

Mew  BestSellers  Living  Dining  Jewelry + Accessories  Kids  Sale

Season of Wonder
Our Holiday
Gift Guides
T alasom o

7~ Gifts for Kids

Smart and fun toys and games for prodigles in training

Gifts for Him & ey

Indispensable tools, accents and objects for the guy that has everything

© SHOP NOW

Leather Touch Gloves » SolarPut Light »

Spherovelo Rider » Robot Light »

Cube Clock » Tivoli Radio »

Gifts for Her Get Merry!

Unlque objects and accessorles for the woman who sets her own trends Gt bobe the sl ol the with
MoMA'S holidiny cardd.

© sHoP Now Phus, save 10% when you buy three

broes or more. Members save 28%

our Holiday GIFTSFORHIM P UNDER 525»
Gift GIFTSFORHER»  UNDER 550

. GIFTSFORKIDS »  UNDER 5100 »
GUldes BEST SELLING GIFTS - OVER 5100

Your Purchase Supports The Museum of Modern Art 'Y Y I )
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Season of Wonder
Holiday
Gift Guides
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Gifts» 4 @(/; a7t
P
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Small Wonders Wonderfull See Wonders

[Stocking Stufferss| |  For Cook Fosart & For the Hostr
ocking Stuffers, | or 5 Design Lovers» or the Host» f::pn(hy
Do Wonders Youthful Wonder Wondrous Sounds ‘Wonder Wardrobe 235px by
For Techies » For Teens»

For Music Lovers » | | For Fashion Lovers, | 125px

PRODUCED AND DIRECTED VIDEO ABOUT PAPER ARTIST JEFF
NISHINAKA’S HOLIDAY COLLABORATION WITH MOMA DESIGN STORE.


https://vimeo.com/147606541

Fab.

Happy Modern Brand Book

In the fall of 2013, | presented a summary of the Fab brand’s
essence that | called Happy Modern. This concept is at the core
of Fab's re-branding for 2014, which | created all copy for.

In 2014 we refined our focus and
returned Fab fo its proper design roofs.

From that emerged a clear
understanding and crystallization
of our aesthetic, Happy Modem,
and our farget customer, Thirty-
Somethings.

This booklet is intended to be a little
guide to Fab’s DNA—a foundational
handbook for our team to build upon
and carry forward.

Smile, you're designed fo.

Jason

S




Unclutferod surlaces, pure lines
and simple maleriols—these are a few
of our favorite things,

WELL MADE

We believe in eriginality and quality, = ' y . cts that 1
{hings that are made with core and fhot % d . new and r
you want live with and grow with. ; "~ " ’

INEXPENSIVE

We beliove in choosing well,
not spending tons of money.

You don't have to be rich
to have good taste.

FUNCTIONAL

Good design solves problems,
opens up new possibilities
and makes [ife better,




Fab.

Happy Modern Sofa Collection Promotional Email

Introducing

The Happy Modern Sofas

We reimagined your comfort zone.

Cup packs more personality into each square
inch than any other sofa. It has so much style
that it's all you need fo dress up any space.

LEARN MORE

COLOR OPTIONS @@ 1 @

PRICES FRoM §$ 899

Clip is our most configurable sofa. It features
six modular parts and a large range of colors
and accessories. That means over 400 ways to
create your own perfect seating system.

colLororrions @ @




Fab.

Happy Modern Show Room

Fab. .
PRESENTS .
HAPPY MODERN

Our way of life is what we call Happy Modern.
It's about vibrant colors, strong shapes, innovative
functionality and quality materials.

It's about enjoying good design and caring about
how it's made. Every inch of our products
reflects these ideas. We hope you like them;
we made them from scratch!

costoui

CHITCMITE




Fab. D @

Email Campaigns

furniture and accents
with clean lines,
punchy hues, and
clever functionally.
It's for you...and for you,
L ondevenyouover hare S
on the left, too.

Who’'s Your
Daddy?

We Have A Perfect
Gift For Him.

paaaga, Chok ham to view

Free Shipping.
Free Returns,
Smiles. Guraranteed.

YOU CAME. YOU SHOPPED. YOU SMILED.

Thanks for your first purchase.
Here's a little something extra just for you.
of $100 or more.

Hurry, ends February 10th!*
REDEEM NOW ©




Fab.

Ten

Single edition printed 50-page magazine that told 10-themed stories of
10 of Fab’'s closest collaborators. Distributed at Salone Fair in Milan and
ICFF in New York. Mailed to top customers. | created all editorial concepts,
conducted inferviews and wrote copy.

FOOD FOR
THOUGHT

The Original Underground Gourmet
Picks His Top 10 Restaurants (and Muses
about Life and Design in the Process)

Oteey Glaser. Legendary designer, native New Torker. We wanted to get

irito iz bradn, snd aleo we jus to hurar him pe aks, 20 we aehed hirn to

M name histen favorite placesin New York We gave himn free rein topick

argything, from subway stations to opera howsss, but he wanted to talk

about restaurants. Thizmakes total sense; for many years, Glaser wrote

the Underground Gourmnst calumnn, arsstaurant guids in New Tork magezine, togethar

withillustrator J eroms Srgrder. [t was one of the most popularfeatures in the magazine,
and the duoalso published several Underground Gourmet books.

“The basic comcept was to find cheap, good eats,” e sy “We wanted to frature food
that was affordable, but still unusal and good.” He stopped writing the Underground
Courmetin the lats 70z, but he never stopped locking for thoss special places, And as
Milton himse}f 2ay2, “Ewerythingiz connected “So our conversation about favorite plac-
#2to satand drink a ion about Milton'sthoughts an art, desdgn, life,
and, of course, the diy he hearts rors than sver,

13
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IN HIS ELEMENTS

Tom Dixon Picks His Top 10 Materials

ateriais matterto Toen Dixen. The infhasntial British designerhas a frariesslow ofmet-

al, wood, and plastic that has resulted in strong, impactful designs that are unarthodex,

M e mpremely logieal. While s deslgn process seemus driven by plagful experiments, be

rigorowdy I Bibs materd ebs for flunction and Jongevity. =T nsper-inter

sstedinmatert ols, andbullding thing fram them"be s Tt o departur s point forlots

of darigners, We're interested in not just the shiect, but rnarnafactusing sz well) What's svail ahle, what
thingscast, hew they act when theyte beingursd, snd how thay actwhen they rs being threwn swaor”

Sowhen we agked hi: bout ten of his | terials, we ke thak we would get some n-

Aght inohis design thirking. What we didnt kmow iz how layered hiz relationsip to materialz ie. Hiz

products tel fopies about a meoderr: approachto craft smanchip but they dso spaalk sbout the designer’s

theoughts on bzt ory snd2ocisl progress, his attachment to British heritage, and hiswishes for the fiuture,

20
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Blu Dot

~ /'SITTING
PRETTY

Blu Dot’s Toro
Chair in 10 Steps

hen the thres collegs friends Chaelie Lazor, Muarice Blanks,

ond Jehn Chiristadoos started Bhu Dot in 1096, they followed o

w mpile ¢redo. "Dur design philosepby was to make fumiture

that'was drople andration al, with asense of humor,” sars Mau-

rice. And thrymli do Snce then, Bha Dot has become fammons

for pleces that are clean anvd well made, with that litde oxtra slement of axr-

prize that captures your sttention. Maybe i  folt of color, or an on expested

angly, or a particulariy clevar uss of space, Bither way, Bbs Dot mastens e ter-

rain betwasn fnctional and fun, whichrmkesitsproducts o sagytolove and
live with.

The foon ders first et as art majiors in ecllege, and thueir wery frst foray into
manfaturingwas seulptare dlaze. They bullt dll the fsces intheir first coller-
tion themsslves, And though thirgs bave gotten a1t emere hi-tech e then,
they ratain  very litersl hands-on approsch to Seeir produts ~We desim from
the insfde out,” sy John, "Insteed of dreamang up an kdes and thin hpuring ot
Tt TAls U1, W 208 by sxpemicTstneing With: tha material. The formls e res-
idue of that proc ass™

Wawers whak that loduslils, and sshedthem to show
us. Thisyweere bind snough tacbige. Here rths Bhu Dot t sarn giving birth tothe
beautitil Tore chsdrinten thoughttul and fascn stingstens,

ki




COFFEE
TALK

The Power of
the 10-Minute
Coffee Break

rady Laird was shwars & fin of coffes
Esprel ally the stroeg, smooth, subtly.sunst-
(5 soed coffee thut b would mabe Hieveelt
What he didn'® ke 20 euch wae Aanding
inline at a coffes zhop, But he also liked iced
coffra—which preserted a dilercava, e it called for & sist
to Starbudes. So the formes magesine production manag-
#r thought to hirnselt "Why do I mabe my own hot coffes,
but huard cverths responsblity for dead coffes to somasns
#lee?™ He resourcefully decded to lsarm to cold brew his
um coffes, 20 b coul dhave his chilled beverage whenever
indwhereverhe wanted Cddbrewingis s process where a
spedal Hlend of freshly roasted colfee, ground chicory, and
spices are steeped in water cvemnight, The groundsthen get
sxtracts dusing atwo-step Altration procass. Thereniltis a
DOl 2P AT OLTN COTCHTIT ¥ THAT AR be 21Tved over Lo,
Dt i telike us sdlike o peweilul, releshingslae )
Grody’s cold-brewnd coffes quickly baesame famous
wround the Condé Nas building whers he worked. He
started making bottles for bis frisnds, and as the dernand
imereassdbe began selling b= sliadr for cash in the evator
benks. The next sap was chviousy to launch
businezz, Which be &d in 2010, together
eon-fourders Kyle Buckley and Dave Sinderz. H
ernors about swhat prompted that dedid o

1

B kly, New Tork

Qo
7

I
|

ady's Cold Biew

ICED COFFEE

OGRLEANS:

g




Fab.

Made with Love

Valentine’s Day-themed campaign that highlighted designers who are
couples. Produced and directed video about Brooklyn-based husband

and wife team John and Svetlana Briscella.

Fab.

What's New

POPULAR TODAY

HOME ACCESSORIES
WOMEN'S ACCESSORIES
MEN'S ACCESSORIES
KITGHEN & DINING
TABLETOP & ENTERTAINING
BATH AGCESSORIES
PILLOWS & THROWS
RUGS & CURTAINS

TECH & GADGETS

ART (TOP 50 UNDER $50)

FEATURED SHOPS

LEGO

ORGANIZATION BY AMAC
COOKWARE FROM RIESS
$58 HANDMADE BLANKETS
ART: UP TO 50% OFF
KOMONO ON FAB

NEW ARRIVALS
HOME

WOMEN

MEN

CLEARANCE SALE

FAB'S E-GIFT CARD £ k!

Furniture

Cart |

Home

Kitechen & Dining

Bed & Bath Art

SN
; /([;y'.//}’);‘ﬂ_
SR
7, 4’};///
A

Jewelry Personal Accessories Clearance

STUDIO

Enter The World Of Jewelry
Makers John Briscella &
Svetlana Blum Briscella

johannal v

AMINIMAL

R X

http://vimeo.com/87103285



https://vimeo.com/87103285
https://vimeo.com/87103285

PEPSICO

Promotional copy for special projects.

(] \
@ PEPSICO | Design & Innovation Our Mission Our Work Our Awards Our Culture
< PrevStory NextStory >
]
[
L]
A fictional cult icon is brought to life with Pepsi Perfect. ®
First introduced in a hit movie from 1989, the space age— o
inspired soda was the drink of choice in the film's vision of
the future. Approaching October 21 2015, a key date in the
movie's plot, we had a once—in—a-lifetime opportunity to
merge science fiction with real life.
Careers Contact Sitemap Legal Visit pepsico.com E o o @ @
¢ g
PEPSICO | Design & Innovation Our Mission Our Work Our Awards Our Culture
< PrevStory NextStory >
Qver food and drink, ideas are born. Join us on

the journey. NSPIRE.

All stories

Careers Contact Sitemap Legal Visit pepsico.com E o o @ @




PEPSICO

As a freelance consultant, | helped PepsiCo’s Design and Innovation Center define its
brand voice for promotional book and web projects. By interviewing the designers and
telling the story behind each project, | gave their visual concepts a voice and words.

@ PEPSICO | Design & Innovation OurMission =~ OurWeork = OurAwards  Our Culture

{_PrevStory NextStory >

BRIGHT AND
BUBBLY

The design language of the pods, bottles and
packaging is clean, light and joyous. It's based
on two basic shapes: a drop and a circle. The
Pepsi globe is referenced in graphic bubble
silhouettes while the bottles have a subtle
drop shape. The font of the Pepsi Homemade
logo has a hand-scribbled, home-spun feel.

Careers Contact Sitemap Legal Visit pepsico.com E o ° @ @

@ PEPSICO | Design & Innovation QurMission ~ OurWork | OurAwards  Our Culture

¢ PrewStory Next Story

MAKE IT POP

Pepsi Homemade allows everyone co-create their
perfect soda. Modern consumers want products that

feel personalized and authentic. By making soda in
your own kitchen, you craft a beverage that's uniquely
yours. And, the instant transformation of water to soda
feels a little bit magical.

Watch the video »

SCROLL DOWN

Careers Contact Sitemap Legal Visit pepsico.com E o ° @ @
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